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Summary 

This report presents the results of an on-site visitor survey at Englemere Pond, Suitable Alternative 
Natural Greenspace (SANG), undertaken in June and July 2014.  

 In total 67 adults were recorded entering the site through the survey sessions. The survey 
sessions were conducted during a period of hot and humid weather followed by 
thunderstorms and heavy rain. Thus, it is possible that visitor numbers to the site over the 
survey days were lower in the hottest part of the day than normal.   

 In total 43 face to face visitor interviews were completed at 3 survey locations.  

 The 43 interviews represent the visiting patterns of 50 people and their 75 dogs.  

 The majority (91% of interviewed visitors) stated they were on a short visit and had travelled 
from home and 83% of interviewed groups were dog walking. Visits to the site were regular 
with 34% of visitors making at least one daily visit and a further 38% visiting more than once 
per week. 

 Nearly two-thirds (62%) of interviewees had been visiting the site for more than 10 years. 

 In total 73% of groups visited all year around with 62% visiting on both weekdays and 
weekends.  

 The most popular time of day to visit Englemere Pond was before 9am (with 24% of 
responses) but 24% also stated that visit times ‘varies/don’t know/first visit’.  

 Visits were typically short with 79% of interviewees spending less than 1 hour at the site.  

 Most (72%) interviewees travelled by car and 26% arrived on foot. On average, car visitors 
travelled 3.7km and foot visitors travelled 0.37km to reach the site. 

 The average route length of all visitor groups was 1.96km and most routes stayed within the 
site boundary. 

 Interviewees specifically visited Englemere Pond because it was ‘close to home’ (14%), 
through ‘habit and familiarity’ (11%) and because they ‘can let dog off lead’ (12%) and 
‘good/easy parking’ (12%). 

 Swinley Forest was the most frequently cited alternative visit destination with 29% of visitor 
responses. Four visit destinations within the SPA were also cited accounting for 40% of 
alternative visit destination responses with the most frequently cited responses of why 
these were attractive to interviewees were  the ‘Large open area’ (13%) and ‘choice of 
routes’ (13%).  
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1. Introduction 

1.1 This report sets out the results of a visitor survey at Englemere Pond.  The site is a 

Suitable Alternative Natural Green Space (SANG); such sites provide greenspace for 

local residents, drawing recreation pressure away from the more sensitive Thames 

Basin Heaths Special Protection Area (SPA).  SANGs form part of a package of mitigation 

measures, agreed with Natural England, to mitigate and avoid the impacts associated 

with increased recreation from new development to the SPA.  

1.2 Visitor surveys form an important part of monitoring and are a check to ensure SANGs 

are working effectively – drawing visitors who would otherwise be visiting the heaths.  

Survey results can inform whether additional works, site modifications or publicity are 

required.  Pooled data from multiple SANG sites over time will provide the potential to 

explore how well a network of SANGs sites is working and where potential gaps in such 

a network may be.  This survey was commissioned by Natural England as part of a series 

of monitoring reports for individual SANGs.   

 

Englemere Pond SANG 

1.3 Englemere Pond is a Local Nature Reserve and designated a SSSI for its range of 

important habitats and species. The site covers and area of 27.6ha and consists of a 

shallow acidic lake offering a wide range of habitats that are important for wildlife. The 

site is located to the east of Bracknell off Swinley road in Ascot. 

1.4 Englemere Pond is managed under a licence agreement by Bracknell Forest Council. The 

site is being enhanced as ‘Suitable Alternative Natural Greenspace’ (SANGs) in order to 

create an enjoyable natural environment for recreation, away from the Thames Basin 

Heath SPA. The site is not yet fully enhanced to SANG standards.  Part of the site 

consists of commercial forestry managed by The Crown Estate. 

1.5 A visitor survey took place at Englemere Pond in 2006 as part of the Bracknell Forest 

SPA Avoidance and Mitigation Strategy. The site was confirmed by Natural England as 

suitable as a SANG in January 2007 with a note that the site robustness must be 

considered to ensure that the interest features of the SSSI were not adversely affected 

by increased recreational pressure. The work to improve access and use as a SANG was 

set out in the Englemere Pond Open Space Management Plan (January 2008) and the 

site came into use as a SANG in 2009.  Improvements to date have included the 

installations of signs and a noticeboard, path surfacing, scrub control, gates and fencing, 

pond viewing platform, interpretation panels and way-markers.  Other improvements 

are planned for the future and improvements to the site are on-going.   
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1.6 At the time of the survey, the SANG was providing mitigation for 81 dwellings (info from 

Bracknell Forest Council).  In Bracknell Forest Council’s SPA avoidance strategy1, an 

average occupancy rate of 2.31 is cited for SANGs purposes.  This equates to 187 

people.   

                                                             

1 See page 101: http://www.bracknell-forest.gov.uk/thames-basin-heaths-spa-avoidance-and-mitigation-
spd.pdf 
 

http://www.bracknell-forest.gov.uk/thames-basin-heaths-spa-avoidance-and-mitigation-spd.pdf
http://www.bracknell-forest.gov.uk/thames-basin-heaths-spa-avoidance-and-mitigation-spd.pdf
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2. Methods 

Visitor Survey questionnaire 

2.1 On-site visitor field work was conducted at a three locations (Map 2) within Englemere 

Pond SANG by two surveyors on the 27th and 28th June 2014 and also between the 17th-

20th July 2014 (a weekday and a weekend day at each location). Four two hour survey 

sessions were undertaken on each survey day between the times of 07:00-09:00; 10:00-

12:00; 13:00-15:00 and 17:00-19:00.  

2.2 The weather throughout the survey period was generally fine and mild but hot humid 

conditions were encountered on 17th/18th July with overnight thunder storms. The 

surveyors noted that the hot conditions may have meant that visitors, particularly dog 

walkers may have delayed their visits until the temperature had cooled.   

2.3 During each two hour period the surveyor collected two sets of data, a tally of visitors 

and their dogs entering and leaving the site and interview data from the face to face 

questionnaires.  

2.4 Separate tallies were maintained for groups, minors (people appearing under 18), dogs 

and all people.  Tally totals do not account for individuals, for example if the same 

person passed on both days, then they would be counted twice.  At all locations the 

Tally differentiated between people entering and people leaving the site.  At survey 

points 1 and 2 the tally was simply people entering or leaving the site through the 

access point (point 1 being the car-park).  At point 3 the tally recorded people following 

the circular route round the pond and differentiated between those who passed on the 

circular route and those who entered or left through the path heading to the north to 

the gate. 

2.5 A random sample of visitors were interviewed.  The sample was randomised by 

approaching the next available person seen (if not all ready interviewing).  Only one 

person per group was interviewed and no unaccompanied minors were approached.  All 

visitor information from the questionnaire was recorded using a tablet. The tally and 

route data were recorded on paper. The questionnaire (see Appendix 1) collected the 

following details from interviewed visitors:- 

 Transport used to reach the site 

 Activities undertaken and frequency of visit 

 Visitor profile 

 Home postcode and whether a local resident or visiting tourist 

 Other locations frequented by visitors 

 Route travelled on site 

 The names of other local sites visited by interviewee 
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Visitor routes and postcodes 

2.6 Route information was collected using maps in the field, with the interviewer asking the 

interviewee about their route with a map, and using a map to aid this decision. Routes 

were drawn as lines on the map and individually cross-referenced to each 

questionnaire.  Route data were subsequently digitised into polylines using MapInfo 

v10.0.1. 

2.7 The home postcode data were used to determine the distance between an 

interviewee’s home and the survey location. Postcodes from the interview data were 

geocoded using GIS to the nearest postal address to the centroid of the postcode area 

(with 1m accuracy) using a reference file that originated from Postzon and code point 

using Royal Mail Postcode Address File and Ordnance Survey Open data2. The linear 

distance between the postcode and the survey location was then extracted for all 

postcodes using MapInfo v10.0.1.

                                                             

2
 Includes Ordnance survey geocoded postcodes up to May 2013. 
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3. Results 

Visitor numbers to Englemere Pond 

3.1 Visitor surveys were undertaken on Friday 27th and Saturday 28th June and also between 

Thursday 17thand Sunday 20th July in 2014.  

3.2 The tally data kept for the site recorded people entering and leaving all three access 

points and in addition, at survey point 3, visitors passing by on a circular route were also 

recorded. These were people who had entered at one of the other access points.  Table 

1 summarises the tally data and it can be seen that roughly the same number of people 

were recorded entering at the weekend compared to the weekday surveys.  A total of 

49 people were recorded entering the Englemere Pond SANG from three access points 

(Map 2 and Table 1). In addition a further 18 people were counted passing point three 

using the circular walk.  Sixteen hours of survey work were undertaken at each access 

point, giving a visitor rate of 3.1 people per hour.  The number of dogs (74) entering the 

site was much higher than the number of people, with the ratio of dogs to people, with 

1.6 dogs per group and 1.5 dogs per person.  These high ratios of dogs to people derive 

from some visitors who had particularly high numbers of dogs with them – for example 

the three groups that entered the site from the car-park during the weekend afternoon 

survey period were accompanied by six, three and four dogs respectively.   

3.3 Visitors who entered the car-park but didn’t leave their cars or the car-park area are not 

included in the Tally.  The surveyor noted that there were a considerable number of 

people who did use the car-park but didn’t enter the site – for example on the Friday 

evening session there were 16 cars that entered the car-park and only two of them 

were visitors to the SANG.   

Table 1: The number of people recorded entering Englemere Pond (and passing location 3) during the survey 

sessions. 

 

weekday weekend day 
Total Totals per hour 

1 2 3 1 2 3 

Groups entering the site 16 4 4 15 3 3 45 2.8 

People entering the site 17 4 5 17 3 3 49 3.1 

Dogs entering the site 36 4 2 30 1 1 74 4.6 

Minors entering the site 0 1 0 0 1 0 2 0.1 

Groups leaving the site 15 6 4 15 3 1 44 2.8 

People leaving the site 16 7 4 16 3 1 47 2.9 

Dogs leaving the site 29 6 3 30 2 0 70 4.4 

Minors leaving the site 0 0 0 0 0 0 0 0 

Groups passing on circular path 
  

6 
  

9 15 0.9 

People passing on circular path 
  

6 
  

12 18 1.1 

Dogs passing on circular path 
  

9 
  

13 22 1.4 

Minors passing on circular path 
  

0 
  

1 1 0.1 
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3.4 The early morning sessions tended to be the busiest sessions and the weekday early 

morning session was the period with the most visitors in terms of groups, people and 

dogs entering the site (Table 2).    

Table 2: Tally results (entering the site) by time period and day.  Dark grey shading indicates the cell with the 

highest total in each row and the pale shading indicates the second highest value.   

 

Weekday Weekend 

Total 0700-
0900 

1000-
1200 

1300-
1500 

1700-
1900 

0700-
0900 

1000-
1200 

1300-
1500 

1700-
1900 

Groups entering  11 5 3 5 7 6 3 5 45 

People entering  12 6 3 5 8 6 3 6 49 

Dogs entering  23 10 6 3 9 6 13 4 74 

Minors entering  0 0 0 1 0 0 0 1 2 

 

Visitor interviews 

3.5 Over the six survey days a total of 43 interviews were conducted at Englemere Pond, 

representing the visiting patterns of 50 people with their 75 dogs (Table 3). The gender 

of visitors within the interviewed groups to the site was split almost equally with 23 

males and 27 females. There were 8 refusals in total, 5 at location 1 and 3 at location 3. 

As a total of all groups approached (n=51), 15.7% refused to be interviewed. 

Table 3: The number of interviewed visitor groups and their composition.  

Location 
Total 

number of 
interviewees 

Total number of visitors 
in interviewed groups 

Total number of 
males in groups 

Total number of 
females in groups 

Total 
number of 

dogs 

1 23 26 11 15 50 

2 7 8 3 5 7 

3 13 16 9 7 18 

Total 43 50 23 27 75 

 

Visitor profile 

3.6 Surveyors were asked to categorise the age of all the people in the interviewed group 

and an ‘unable to classify category’ was included for visitors whose age they found 

difficult to estimate. Age was categorised for all 50 visitors and 56% of the visitors in the 

interviewed groups were estimated to be between 41 and 65 (Table 4).  

Table 4: Age profile of visitors from all interviewed groups 

Age category Under 18 18-40 41-65 65+ Unknown Total 

Number of categorised visitors 
(as a %) 

1 (2) 11 (22) 28 (56) 10 (20) 0 (0) 47 (100) 

 
3.7 The majority of visitors (91%) interviewed at Englemere Pond had made their visit from 

home (Table 5) and the remainder were on holiday (6%) or staying away from home. 

The rest of this report analyses consider only the response of visitors who made their 

visit from home as we are interested in the visiting patterns of local residents.  
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Table 5: Visitor responses to their situation (Q1)  

Which of the following best describes your situation today? Response total (as %) 

On a day trip / short visit and travelled from home. 39 (91) 

On holiday in the area, staying away from home. 4 (8) 

Total 43 (100) 

 

Activities undertaken 

3.8 Interviewees were asked to name the main activity they were undertaking during their 

visit (Q2) and in total 41 responses were recorded from the 39 local residents (Table 6). 

Of those that had travelled from home that day, the majority (83%) of visitor responses 

cited dog walking (Table 6). In total 7% of visitor responses cited they were walking, 5% 

jogging and 1% cycling.  

Table 6: Visitor responses to the main activity undertaken during visit to Englemere Pond (Q2) 

What is the main activity you are undertaking today? Response total (as %) 

Dog walking  34 (83) 

Walking  3 (7) 

Jogging/running 2 (5) 

Cycling 1 (2.5) 

Other (exercise) 1 (2.5) 

Total 41 (100) 

Visit specifics 

3.9 In total, 34% of respondents who were visiting from home made their visit at least once 

a day with 3% stating they make more than one visit a day (Table 7). Of those who were 

dog walking 38% stated they made their visit at least once a day and an additional 41% 

made their visits more than once a week (Table 7).  

Table 7: Interviewee response to visit frequency (Q5) 

Visit Frequency Response total (as %) Response of dog walkers only (as %) 

More than once a day 1 (3) 1 (3) 

Daily (300+ visits) 12 (31) 12 (35) 

More than once a week (75-300 visits a 
year) 15 (38) 14 (41) 

Once a week (40-75 visits a year) 4 (10) 3 (9) 

2 to 3 times per month (15-40 visits a year) 2 (5) 1 (3) 

Once a month (6-15 visits a year) 1 (3)  (0) 

Don't know / First visit 2 (5) 2 (6) 

Sporadically (varies throughout the year) 2 (5) 1 (3) 

Total 39 34 

 
3.10 Most (95%) groups interviewed at Englemere Pond had been using the site for at least a 

year. The majority (62%) of interviewed groups had been visiting Englemere Pond for 

over 10 years (Table 8).  A total of 33% of local interviewed visitor groups had been 

visiting for between 1 and 9 years and 5% were visiting for the first time (Table 8). 
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Table 8: Interviewee responses to the number of years visiting Englemere Pond (Q3). 

For how long have you been visiting this site? Response total (as %) 

10 years and over 24 (62) 

Between 1 and 9 years  13 (33) 

First visit 2 (5) 

Total 39 (100) 

 
3.11 Of the 13 visitor groups that had been visiting between 1 and 9 years, 6 provided 

further visit information with one (16.6%) interviewed groups citing they had been 

visiting for 2, 3 and 7 years, and 50% (N=3) for 5 years (Table 9). 

Table 9: Number of years interviewed groups have been visiting the site (from those who provided 

additional information from the 1-9 year category) 

Number of years Response total (as %) 

2 1 (16.6) 

3 1 (16.6) 

5 3 (50) 

7 1 (16.6) 

Total 6 (100) 

 
3.12 From 39 local residents, 44 responses were received regarding the time of year that a 

site is most frequently visited. In total 73% of interviewed groups visited the site equally 

all year (Table 10). Overall, 62% visited both on weekdays and weekends (Table 11) and 

the most popular time of day to make a visit were cited as before 9am (24%) although 

24% of respondents also stated ‘varies/don’t know/first visit’ (Table 12). Visit duration 

was short with 56% of groups visiting for between 30 minutes and one hour and 23% of 

groups spent less than 30 minutes on site (Table 13). 

Table 10: Time of year interviewees tend to visit the site most (Q8) 

Time of year tend to visit site Response total (as %) 

Equally all year 32 (73) 

Summer (Jun-Aug) 5 (11) 

Spring (Mar-May) 3 (7) 

Autumn (Sept-Nov) 2 (5) 

Don't know / first visit 2 (5) 

Winter (Dec-Feb) 0 

Total 44 (100) 

 
Table 11: Interviewee responses to days of the week site is visited (Q6) 

Days of week Response Total (as %) 

Equally over weekends and weekdays 24 (62) 

Weekdays 8 (21) 

Weekends 5 (13) 

Other 2 (5) 

Total 39 (100) 
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Table 12: Time of day visitor groups indicated they visited the site, multiple responses were accepted (Q7) 

Time of day site visited Response total (as %) 

Before 9am 14 (24) 

Varies /Don't know / first visit 14 (24) 

Between 9am and 12pm 10 (17) 

After 4pm 10 (17) 

Between 2pm and 4pm 8 (14) 

Between 12pm and 2pm 2 (3) 

Total 44 (100) 

 
Table 13: Visit duration cited by interviewees (Q4) 

Duration of visit Response total (as %) 

Between 30 minutes and 1 hour 22(56) 

Less than 30 minutes 9 (23) 

1 - 2 hours 8 (21) 

Total 39 (100) 

 

Transport to site 

3.13 In total 72% of interviewed local visitor groups arrived at site by car/van, 26% arrived on 

foot and 2% by bicycle (Table 14). All car born visitors parked at the dedicated formal 

car park. The highest proportion of interviewed visitors on foot were encountered at 

location 2 (80%) with access from the housing to the north. 

Table 14: Mode of transport used to access site (Q9) 

Survey location Bicycle Car / Van On foot Total 

1 
 

20 (91) 2 (8) 22 

2 
 

1 (20) 4 (80) 5 

3 1 (8) 7 (58) 4 (33) 12 

Total 1 (2) 28 (72) 10 (26) 39 (100) 

 

Motivation for visit 

3.14 Interviewees were asked why they had decided specifically to visit Englemere Pond over 

another local site, multiple answers were allowed and 123 responses were recorded. 

Those responses recorded as ‘other’ were recategorised where possible. The most 

frequently cited feature, cited by 14% of the responses, was ‘close to home’, followed 

by ‘Other’ and ‘habit/familiarity’ with 13% and ‘Can let dog off lead’ and ‘good easy 

parking’ with 12% (Table 15). Of those visitors stating ‘Other’ as their response, 

additional information was given relating to the site being good for dogs (N=7) and also 

the weather/shade (N=5). 
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Table 15: Response of interviewees when asked why they made a visit to Englemere Pond in preference to 

another local site (Q13) 

Preference stated by interviewee as to why Englemere Pond was visited over 
another local site 

Response total (as %) 

Close to home 18 (14) 

Other, please detail 17 (13) 

Habit/familiarity 16 (13) 

Can let dog off lead 15 (12) 

Good/easy parking 15 (12) 

Choice of routes  11 (9) 

Easy foot access 5 (4) 

Feels safe 5 (4) 

Wildlife and nature 5 (4) 

Nearest place to let dog off 3 (2) 

Limited time/convenience 3 (2) 

En route to another site 3 (2) 

Social side/meet friends 2 (2) 

Large open area 1 (1) 

Long routes available 1 (1) 

Variety of habitats 1 (1) 

Path surfacing / quality 1 (1) 

Good for families 1 (1) 

Total 127 (100) 

Visits to Englemere Pond compared to other sites  

3.15 Visitors were asked questions relating to the proportion of visits made for their specific 

activity in relation to other sites that they choose to visit. Including all activities, 56% of 

respondents stated that at least a quarter of all their visits for their specified activity 

take place at Englemere.  This figure rises to 58% when considering dog walkers alone 

(Table 16). 

Table 16: The number and percentage of interviewed groups and the proportion of visits for their specified 

activity that are made at Englemere Pond (Q14). 

Percentage of visits that take place at Englemere compared to 
other sites 

All users (%) Dog walkers (%) 

25-49% 11 (28) 10 (29) 

50-74% 11 (28) 10 (29) 

75% or more 7 (18) 7 (21) 

less than 25% 5 (13) 4 (12) 

All take place here 3 (7) 1 (3) 

Not sure/don't know/first visit 2 (5) 2 (6) 

Total 39 34 

 
3.16 Visitors were asked (Q15) about their visits since the improvements were made to the 

site in 20113. Only 5% of interviewed groups had not been residents in the area prior to 

                                                             

3
 Note that all the enhancement work that is planned and set out in the site’s management plan is yet to be 

completed 
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2011 and one was not sure. Of the 36 visitors who were living in the area prior to 2011, 

51% have not changed their visit frequency to the site since the improvements in 2011 

although 36% of all users and 32% of dog walkers stated that their visit frequency has 

gone up (Table 17).  Of the 14 people who said they visited Englemere Pond more, there 

were 3 who visited daily and a further nine who visited the site at least once per week.  

For five of the 14, Englemere Pond was their destination for their chosen activity for 

75% or more of the visits they made (Q14). 

Table 17: The number and percentage of visitors who have lived in the area prior to the 2011 improvements 

at Englemere Pond and the change to their visit frequency for all users and dog walkers (Q15). 

Change in visit frequency since 2011 improvements All users (%) Dog walkers (%) 

No change 20 (51) 18 (53) 

Yes, gone up (more visits to Englemere Pond) 14 (36) 11 (32) 

Don't know / not sure 2 (5) 2 (6) 

No response 3 (8) 3 (9) 

Total 39 34 

Other locations visited  

3.17 Interviewed groups were asked about their visits to other local sites in the context of 

the activity they were undertaking at Englemere Pond. Interviewees could give up to 

three other visit destinations. In total 29 different named locations were given in the 87 

responses (Figure 1) and sites are listed in Table 18.  

3.18 In total, 10 of the responses (11%) referred to four sites within the SPA (The Lookout, 

Lightwater Country Park, Chobham Common and Horsell Common) (Table 18).  This may 

be an underestimate as categorising responses as SPA or not is difficult.  In particular 

“Swinley Forest” may refer to areas inside the SPA, but we have assumed it is outside 

the SPA as qualifying comments such as the sawmill car-park would indicate people 

using areas outside the SPA at Swinley Park.  There is clearly some overlap between the 

naming of local sites – Whitmoor Bog, Winklands and Buttersteep are all also Swinley 

Forest (outside the SPA).   

3.19 Swinley Forest was the most visited site with 29% of the responses, followed by Lilly Hill 

Park (Table 18). In terms of visit frequency to other sites, Chobham Common was visited 

daily by one of the people interviewed and Lightwater Country Park and Horsell 

Common were visited at least weekly by a small number of interviewees (Table 19).  In 

terms days of the week visits were made to other sites, most SPA sites were visited 

equally on weekend and week days (53%)  and non SPA sites (61% visited equally 

through the week) (Table 20). Most visitors travelled to other sites listed by car. For SPA 

sites 91% travelled by car and for non SPA sites 85% travelled by car (Table 21). The 

average number of years that respondents had been visiting the SPA site ranged from 

10 to 16-5 years and the non SPA sites ranged from 1-40 years (Table 22).
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Figure 1: Word Cloud showing sites visited.  Letter size indicates frequency with which sites were named.   
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Table 18: Alternative sites named as other visited sites by interviewees.  Percentages based on the number 
of interviewees (i.e. 100%=43), and therefore give the percentage of interviewees that named a particular 
site, or in the case of SPA sites, the percentage of individuals that visited at least one SPA site.  SPA sites 
shaded in grey, other SANGs sites italicised.   

Site Name Total times named (%) 

Allen's Field 1 (2) 

Bluebell Ride 1 (2) 

Boaters Road Park 2 (5) 

Buttersteep 5 (12) 

Chobham Common 2 (5) 

Dorney Lake 1 (2) 

Drift Road 1 (2) 

Fernbank Road 1 (2) 

Field Near War Field Tesco 1 (2) 

Foss Folly 1 (2) 

Heath Lake 2 (5) 

Horsell Common 1 (2) 

Lark’s Hill 1 (2) 

Lightwater Country Park 3 (7) 

Lilly Hill Park 8 (19) 

Longhill Park 5 (12) 

Lord's Hill 1 (2) 

Near the Crematorium 1 (2) 

Quelm Park Meadow/Garth Meadows 1 (2) 

Race Course 1 (2) 

Simon's Wood 1 (2) 

South Hill Park 1 (2) 

Stabile Gardens 1 (2) 

Swinley Forest 25 (58) 

The Lookout 4 (9) 

Virginia Water 6 (14) 

Whitmoor Bog 1 (2) 

Windsor Great Park 7 (16) 

Winkfield 1 (2) 

TBH SPA sites (grey shaded rows) 7 (16) 
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Table 19: Visit frequency to other sites listed.  Table gives number (%) of responses; percentages are based on the total responses (i.e. 100%=87).   SPA sites are shaded 

in grey.   

Other location 
Daily (300+ 

visits) 

More than once a 
week (75-300 visits 

a year) 

Once a week 
(40-75 visits a 

year) 

2 to 3 times per 
month (15-40 visits 

a year) 

Once a month (6-
15 visits a year) 

Sporadically (varies 
throughout the 

year) 
No response 

Number of 
responses 

Allen's Field 1 (100)    
   

1 

Bluebell Ride  1 (100)   
   

1 

Boaters Road Park  1 (50) 1 (50)  
   

2 

Buttersteep  4 (80)   
  

1 (20) 5 

Chobham Common 1 (50) 1 (50)   
   

2 

Dorney Lake     1 (100) 
  

1 

Drift Road  1 (100)   
   

1 

Fernbank Road     
  

1 (100) 1 

Field Near War Field 
Tesco 

 1 (100)   
   

1 

Foss Folly  1 (100)   
   

1 

Heath Lake  1 (50)   
  

1 (50) 2 

Horsell Common     1 (100) 
  

1 

Lark’s Hill 1 (100)    
   

1 

Lightwater Country Park  2 (67) 1 (33)  
   

3 

Lilly Hill Park 2 (25) 3 (38)  1 (13) 
 

1 (13) 1 (13) 8 

Longhill Park  3 (60) 2 (40)  
   

5 

Lord's Hill  1 (100)   
   

1 

Near the Crematorium  1 (100)   
   

1 

Quelm Park 
Meadow/Garth 
Meadows 

 1 (100)   
   

1 

Race Course  1 (100)   
   

1 

Simon's Wood   1 (100)  
   

1 

South Hill Park  1 (100)   
   

1 

Stabile Gardens     
 

1 (100) 
 

1 

Swinley Forest 2 (8) 15 (60) 4 (16) 3 (12) 
  

1 (4) 25 

The Lookout  2 (50)  1 (25) 1 (25) 
  

4 

Virginia Water  2 (33)  3 (50) 
 

1 (17) 
 

6 

Whitmoor Bog  1 (100)   
   

1 

Windsor Great Park  4 (57) 1 (14)  1 (14) 
 

1 (14) 7 

Winkfield   1 (100)  
   

1 

Total 7 (8) 48 (55) 11 (13) 8 (9) 4 (5) 3 (3) 6 (7) 87 
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Table 20: Visit preference in terms of days of the week to other sites listed.  Table gives number (%) of 

responses; percentages are based on the total responses (i.e. 100%=87).   SPA sites are shaded in grey.  

Other location Weekdays Weekends 
Equally over weekends and 

weekdays 
Number of responses 

Allen's Field 1 (100) 
  

1 

Bluebell Ride 
  

1 (100) 1 

Boaters Road Park 
  

2 (100) 2 

Buttersteep 1 (17) 3 (50) 2 (33) 6 

Chobham 
Common 

1 (50) 
 

1 (50) 2 

Dorney Lake 
 

1 (100) 
 

1 

Drift Road 
  

1 (100) 1 

Fernbank Road 
  

1 (100) 1 

Field Near War 
Field Tesco   

1 (100) 1 

Foss Folly 
  

1 (100) 1 

Heath Lake 
 

1 (50) 1 (50) 2 

Horsell Common 
 

1 (100) 
 

1 

Lark’s Hill 
  

1 (100) 1 

Lightwater 
Country Park 

2 (40) 2 (40) 1 (20) 5 

Lilly Hill Park 1 (13) 
 

7 (88) 8 

Longhill Park 1 (20) 
 

4 (80) 5 

Lord's Hill 
  

1 (100) 1 

Near the 
Crematorium   

1 (100) 1 

Quelm Park 
Meadow/Garth 
Meadows 

  
1 (100) 1 

Race Course 
  

1 (100) 1 

Simon's Wood 
 

1 (100) 
 

1 

South Hill Park 
  

1 (100) 1 

Stabile Gardens 
  

1 (100) 1 

Swinley Forest 4 (14) 8 (29) 16 (57) 28 

The Lookout 
 

1 (25) 3 (75) 4 

Virginia Water 1 (17) 2 (33) 3 (50) 6 

Whitmoor Bog 
  

1 (100) 1 

Windsor Great 
Park 

2 (29) 1 (14) 4 (57) 7 

Winkfield 
 

1 (100) 
 

1 

Total 14 (15) 22 (24) 57 (61) 93 
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Table 21: Mode of transport used to visit other sites.  .  Table gives number (%) of responses; percentages 

are based on the total responses (i.e. 100%=87).   SPA sites are shaded in grey. 

Other location Car / van On foot Number of responses 

Allen's Field 1 (100) 
 

1 

Bluebell Ride 1 (100) 
 

1 

Boaters Road Park 
 

2 (100) 2 

Buttersteep 4 (80) 1 (20) 5 

Chobham Common 2 (100) 
 

2 

Dorney Lake 1 (100) 
 

1 

Drift Road 1 (100) 
 

1 

Fernbank Road 
 

1 (100) 1 

Field Near War Field Tesco 1 (100) 
 

1 

Foss Folly 1 (100) 
 

1 

Heath Lake 2 (100) 
 

2 

Horsell Common 1 (100) 
 

1 

Lark’s Hill 
 

1 (100) 1 

Lightwater Country Park 3 (100) 
 

3 

Lilly Hill Park 6 (75) 2 (25) 8 

Longhill Park 3 (60) 2 (40) 5 

Lord's Hill 
 

1 (100) 1 

Near the Crematorium 1 (100) 
 

1 

Quelm Park Meadow/Garth Meadows 1 (100) 
 

1 

Race Course 1 (100) 
 

1 

Simon's Wood 1 (100) 
 

1 

South Hill Park 1 (100) 
 

1 

Stabile Gardens 1 (100) 
 

1 

Swinley Forest 22 (88) 3 (12) 25 

The Lookout 4 (100) 
 

4 

Virginia Water 6 (100) 
 

6 

Whitmoor Bog 1 (100) 
 

1 

Windsor Great Park 7 (100) 
 

7 

Winkfield 1 (100) 
 

1 

Total 74 (85) 13 (15) 87 
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Table 22: Average number of years that respondents had been visiting the other sites listed 

Other location Average number of years visiting the site Number of responses 

Allen's Field 13 1 

Bluebell Ride 16 1 

Boaters Road Park 20 2 

Buttersteep 14 5 

Chobham Common 16.5 2 

Dorney Lake 7 1 

Drift Road 5 1 

Fernbank Road 20 1 

Field Near War Field Tesco 1 1 

Foss Folly 4 1 

Heath Lake 4 2 

Horsell Common 10 1 

Lark’s Hill 8 1 

Lightwater Country Park 13 3 

Lilly Hill Park 13 8 

Longhill Park 15.2 5 

Lord's Hill 6 1 

Near the Crematorium 9 1 

Quelm Park Meadow/Garth 
Meadows 

16 1 

Race Course 7 1 

Simon's Wood 8 1 

South Hill Park 9 1 

Stabile Gardens 6 1 

Swinley Forest 14.0 25 

The Lookout 11.8 4 

Virginia Water 13.3 6 

Whitmoor Bog 15 1 

Windsor Great Park 16.9 7 

Winkfield 40 1 

 

Why other sites were visited in preference to Englemere Pond (Q35) 

3.20 Visitors were asked why they chose to visit the SPA site (for those who named an SPA in 

response to the visitor survey questionnaire in preference to Englemere Pond). In total 

24% of the responses cited factors linked to routes ‘choice of routes’ and/or ‘long 

routes available’. Other popular responses were large open area (13% of responses) and 

‘can let dog off the lead’ (11%) (Table 23).  
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Table 23: Reasons given by interviewee as to why SPA site was visited in preference to Englemere Pond 

Preference stated by 
interviewee as to why 
SPA site visited over 
Englemere Pond 

Swinley 
wood 

The 
lookout 

Lightwater 
Country 

Park 

Chobham 
common 

Lilly hill 
Park 

Windsor 
great 
park 

Winkfield Total 

Large open area 13 (14) 2 (22)   
 

1 (14) 1 (50) 17 (13) 

Choice of routes  12 (13) 1 (11) 1 (14)  1 (11) 1 (14) 
 

16 (13) 

Can let dog off lead 10 (11) 1 (11) 1 (14)  2 (22)  (0) 
 

14 (11) 

Long routes available 11 (12) 1 (11) 1 (14)  
 

1 (14) 
 

14 (11) 

Habit/familiarity 8 (9)  1 (14)  1 (11) 1 (14) 
 

11 (9) 

Other, please detail 4 (4) 1 (11) 1 (14) 1 (100) 1 (11) 1 (14) 
 

9 (7) 

Close to home 6 (7) 1 (11)   
   

7 (6) 

Wildlife and nature 6 (7)  1 (14)  
 

 (0) 
 

7 (6) 

Good/easy parking 4 (4)  1 (14)  1 (11) 1 (14) 
 

7 (6) 

Nearest place to let dog 
off 

2 (2) 1 (11)   1 (11) 
  4 (3) 

Rural/wild feel 3 (3)    
   

3 (2) 

Path surfacing / quality 3 (3) 1 (11)   
   

4 (3) 

Easy foot access 3 (3)    
   

3 (2) 

Social side/meet friends 
 

   1 (11) 
  

1 (1) 

Variety of habitats 2 (2)    
   

2 (2) 

No traffic noise 
 

   
 

1 (14) 
 

1 (1) 

Scenery 1 (1)     
  

1 (50) 2 (2) 

Well maintained paths 1 (1)    
   

1 (1) 

Infrastructure on site 1 (1)    
   

1 (1) 

Good for families      1 (11) 
  

1 (1) 

En route to another site 1 (1)    
   

1 (1) 

Total 91 9 7 1 9 7 2 126 

Differences between visit reasons to different sites 

3.21 The most frequently cited reasons (from Table 15 & Table 23) in preference of visiting a 

particular named site are summarised in Table 24. Interviewees were drawn to 

Englemere Pond because of its proximity to home; habit/familiarity; good/easy parking 

and because they can let the dog off the lead. Visitors to alternative sites which were 

not part of the SPA were drawn for the same reasons except that ‘choice of routes 

rather than ‘close to home’ was identified (Table 24).  

3.22 Visitors clearly preferred to visit alternative locations within the SPA because of the 

large open spaces, choice of routes and the longer routes that were available. In 

common with Englemere Pond and the non SPA sites, the ability to let the dog off the 

lead was important at SPA sites visited. 
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Table 24: Comparison of the most frequently cited reasons by interviewees as to why they made a visit to a 

given site (only categories with more than 10% of the responses are listed- excluding ‘other’) 

Englemere Pond 
Response 

total (as %) 
Alternative site (non 

SPA) 
Response total 

(as %) 
Alternative Site 

(SPA) 
Response 

total (as %) 

Close to home 18 (15) Can let dog off lead 2 (11) Large open area 15 (14) 

Habit/familiarity 16 (13) Choice of routes  2 (11) Choice of routes  14 (13) 

Good/easy parking 15 (12) Good/easy parking 2 (11) 
Long routes 

available 13 (12) 

Can let dog off lead 15 (12) Habit/familiarity 2 (11) Can let dog off lead 12 (11) 

 

Postcodes 

3.23 Of the 43 visitor interviews that were undertaken 41 interviewees provided valid 

postcodes which could be geocoded, a capture rate of 95%. Map 3 shows the home 

post location of all interviewees and whether they were visiting from home or on 

holiday. There are 4 visitors who stated that they are on holiday and their postcodes are 

close to the site and within Bracknell.  It is likely that these groups were staying with 

friends and relatives. Overall the majority postcodes were near to Bracknell, Sunninghill 

and Bagshot with outliers travelling from Maidenhead and Staines.  

3.24 On average interviewees which arrived by car lived 3.7km from the survey location (the 

straight line distance between the postcode centroid and survey location) and on 

average visitors by foot lived nearer averaging 0.37km (Table 25 and Map 4). 

Table 25: Distance between interviewees home postcode and survey location at Englemere Pond  

Transport to 
site 

Number of 
interviewees 

Minimum 
distance (km) 

Maximum 
distance (km) 

Mean distance 
(km) 

Median 
distance (km) 

Car / Van 28 0.92 14.74 3.7 2.83 

On Foot 12 0.05 0.74 0.37 0.36 

 
3.25 The visit frequency of local interviewed groups is shown by postcode in Map 5 and 

Table 26. The most frequent visitor postcodes are relatively close to the site with the 

mean distance travelled by daily visitors travelling 0.79km (Table 26). Groups that 

visited 2-3 times per month travelled 2.6km on average. 

Table 26: Distance between interviewees home postcode and survey location by visit frequency at 

Englemere Pond 

Visit frequency 
Number of 

interviewees 

Minimum 
distance 

(km) 

Maximum 
distance 

(km) 

Mean 
distance 

(km) 

Median 
distance 

(km) 

More than once a week  15 0.44 6.95 2.75 2.17 

Daily  14 0.05 2.24 0.79 0.63 

Once a week  4 1.37 3.43 2.5 2.6 

2 to 3 times per month  3 0.21 3.95 2.6 3.63 

Don't know / First visit 2 4.83 14.74 9.78 9.78 

Sporadically  2 3.81 13.72 8.76 8.76 
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Visitor routes 

3.26 Detailed route information was gathered from all interviewed groups and these are 

show in Map 6. The average route length covered by the interviewed groups was 

1.96km with a minimum route length of 0.64km and a maximum of 7.36km (Table 27). 

The median route length covered by interviewed groups was 1.78km. All routes except 

two of them, stayed within the boundary of Englemere Pond SANG. The two routes 

which went outside of the site boundary were groups undertaking walking rather than 

dog walking and they took in a larger circuit covering Whitmoor Bog. Therefore the 

average route length for walking is higher (4.22km) compared to dog walking (1.75km) 

(Table 27). 

Table 27: Summary of visitor route information from interviewed groups at Englemere Pond 

Activity 
Number of 

routes 
Minimum Maximum Mean Median 

Dog walking 37 0.64 3.7 1.75 1.75 

Walking 3 1.88 7.36 4.22 3.41 

Cycling 1  1.09 
  

Jogging/running 1  4.03 
  

All routes 42 0.64 7.36 1.96 1.78 
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4. Discussion 

4.1 The visitor survey was undertaken on Friday 27th and Saturday 28th June and also 

between Thursday 17thand Sunday 20th July in 2014. The surveyor noted very hot and 

humid conditions during the afternoon survey sessions which may have resulted in a 

lower number of visitors (especially those with dogs) to the site than would normally be 

expected. A number of respondents commented on ‘shade’ as a reason for visiting and 

the early evening seemed busier with dog walkers.  

4.2 Englemere Pond is regarded as a quiet site by users who are mainly local dog walkers.  

The majority of use occurs in the south west part of the site with visitors tending to 

avoid the wet areas. The majority of visitors in the south west arrive by car with a lower 

number of visitors on foot arriving from housing to the north east.  The car park is 

subject to relatively high levels of use by people using it to stop off but not actually 

straying from the car-park.  There were many observations by the surveyors and 

comments from interviewed groups regarding antisocial activity within the car parks 

involving men.  

4.3 The most frequently cited reasons for specifically making a visit were that the site was 

‘close to home’ and ‘habit/familiarity’; and the visitors could ‘let the dog off the lead’. 

Most interviewed groups stayed exclusively within the site although two groups 

undertook longer routes into Whitmoor Bog and Swinley Park. The two groups using 

adjacent sites were walkers rather than dog walkers although the connection with the 

adjacent site is still valuable for those desiring a longer route.  

4.4 Englemere Pond was regarded as a popular location used regularly with more than half 

of interviewed groups using the site for at least 25% of their visits (of the type they 

were undertaking when interviewed). The site improvements undertaken in 2011 had 

been popular with 36% of visitors who stated that they visit the site more since the 

work had been done. More than half stated that the improvements had not made any 

difference to the amount they visit.  Comments suggest that increased access to the 

wet area had improved the attractiveness of the site in the winter. 

4.5 Interviewed groups were asked how long they had been visiting the site and 

interestingly the majority of responses (62%) cited ‘more than 10 years’ category.  Of 

those citing between 1-9 years, 3 people stated that they had been visiting for 3 years 

(since 2011). 

4.6 Visitor groups were asked about alternative visit destinations and the most frequently 

cited destination was Swinley Forest. For the purposes of this report, Swinley Forest is 

regarded as outside the SPA. Whilst Englemere Pond cannot provide extensive open 

areas, it does have good links to the adjacent non-SPA parts of Swinley/Bracknell Forest.  

Visitors to non SPA alternative visit destinations were drawn to these sites because they 

could let the dog off the lead, have a good choice of routes and park easily.   
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4.7 Englemere Pond is generally used for very short trips by dog walkers and it is seen as 

one of a suite of local sites used for that purpose.  There were not any major differences 

in visit characteristics between Englemere Pond and other non SPA and SPA sites in 

terms of visit frequency, day of the week or mode of transport but it was the reasons 

motivating the visits to different kinds of sites which stood out.  It is clear that 

Englemere Pond is convenient and good for the dog and the SPA sites provided a large 

open feel with lots of choice for routes.  
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Appendix 1: Questionnaire 


