
  

 



 



 

This report details the results of visitor surveys which were undertaken over the winter of 

2019/20 on behalf of Bird Aware Solent, forming part of their ongoing monitoring 

programme.  Fieldwork included tally counts of all visitors seen, and face-to-face interviews 

with a sample of visitors.  Interview questions were similar to those used in previous surveys 

carried out for Bird Aware Solent, covering a range of topics relating to visitor origins, access 

patterns and behaviour.  Ten survey locations were used, with 16 hours of fieldwork at each, 

split between one weekday and one weekend day.   

 

Key results and findings included:  

• Across all sites, 1,806 groups (of one or more people) were counted passing the survey 

location.  These groups were consisted of 3,226 people and 1,067 dogs, giving an average 

group size across all sites of 1.8 people and 0.6 dogs.  Hilsea in Portsmouth was by far the 

busiest location, accounting for half of all people recorded. 

• A total of 267 interviews were conducted. 

• The majority of interviewees were locals on a short visit or day trip from home.  Only 9 

interviewees were on holiday and 2 interviewees were visiting friends/family. 

• At most survey locations, the most common activity was either dog walking (61% of 

recorded activities overall) or walking (25% overall), although at Newtown bird/wildlife 

watching was the most frequently recorded activity. 

• 57% of interviewees, across all sites, visited for between 30 minutes and 1 hour. 

• 36% of interviewees said that they visited either daily or on most days.  Salterns Quay had 

the most regular visitors, with 76% of interviewees there visiting either daily or on most 

days. 

• 72% of interviewees said that they visited equally all year round. 

• 40% of interviewees said that either all, or at least 75%, of their visits took place at the site 

where they were interviewed.  At Salterns Quay, this figure was 62%, indicating a high 

level of site loyalty. 

• 55% of interviewees arrived by car/van and 43% arrived on foot, although this varied with 

survey location. At Calshot, for example, 92% arrived by car/van and at Salterns Quay 84% 

arrived on foot. 

• 96% of interviewees provided full, valid postcodes, which enabled analysis of their point 

of  origin, with the median straight-line distance between the given postcode and the  

survey location being 2.3km.  This reduced to 2.0km after exclusion of those on holiday or 

staying with friends/family.  Interviewees at Salterns Quay were particularly local, with 

three quarters living within 0.7km of the survey location. 

• The median length of mapped interviewee routes across all sites was 2.2 km.  Only 7% of 

interviewees said that they accessed the intertidal zone (below the strandline) as part of 

their route and only 3% accessed the water.  

• The reasons given for visiting a specific interview location/site were varied, but the most 

common answer was that it was close to home (45% of interviewees). 



 

• Around half (48%) of interviewees were aware of the development of the England Coast 

Path, and 68% said that they expected its development would lead to them exploring new 

sections of the coast. 

• 34% of interviewees were unaware of any habitats or species at the interview location 

which could be affected by recreation. 

• 26% of interviewees had heard of Bird Aware Solent, with 19% having seen a ranger and 

16% having spoken to one.  The locations where interviewees showed the least 

awareness of Bird Aware Solent were Hayling Billy Trail (8% awareness) and Langstone 

(10% awareness). 

• Interviewees gave many suggestions for site improvements, the most common one being 

provision of better paths (16% of all interviewees).  However, 55% of interviewees overall 

did not suggest any changes, indicating that they were happy with the site as it is. 

• Hayling Beach, Southsea, Portchester, Lepe Country Park and Royal Victoria Country Park 

(in Netley) were all popular alternative sites along the Solent coastline visited by 

interviewees. 

 







 

 

 Over the 160 hours of fieldwork (16 hours at each survey location), a total of 

3,226 people and 1,067 dogs were counted, in 1,806 groups.  This gives an 

average (mean) group size of 1.8 people and 0.6 dogs.  A summary of tally 

counts is shown in Table 3 and Map 2. 

 The busiest survey location was Hilsea, with a total of 1,615 people counted 

over the 16 hours of surveying, giving an average of 101 people passing per 

hour.  The weekend survey at Hilsea included about 200 runners taking part 

in ‘Great Run Local Portsmouth’, first going north to south and then later 

counted again passing in the opposite direction.  Even if these runners are 

excluded, the count is still far higher than the other locations.  Newtown, on 

the Isle of Wight, was the quietest location, with just 63 people recorded 

passing over the 16 hours (equivalent to 3.9 people per hour). 

 The number of cyclists recorded was in single figures at most locations, with 

the notable exceptions of Hilsea (280 cyclists passing over 16 hours), Hayling 

Billy Trail (57) and Weston Shore (26).  On the weekday at Hilsea, over a third 

(35%) of people were observed using a bicycle, presumably commuting to 

work. 

 Weekend days were generally busier than weekdays, with 72% of people 

counted at weekends, as well as most minors (84%).  Group sizes were 

generally larger at weekends, with an average of 2.2 people per group 

compared to 1.2 people per group on weekdays.  The number of dogs per 

group, however, was the same for weekends and weekdays, at 0.6 dogs per 

group. 

 Looking at individual survey locations, Salterns Quay had, on average, the 

most dogs per group with 1.1 per group and Hilsea had the lowest, 0.4 dogs 

per group. 

 The number of groups interviewed represented approximately 15% of all 

groups seen, however this varied greatly between locations.  Since only one 

group could be interviewed at a time (during which time several other 

groups may pass by), the proportion of groups interviewed was higher at 

quieter sites.  Indeed, at Newtown 51% of groups seen were interviewed.  It 

is also worth considering that some groups will have been seen more than 

once, for example when they set off for a walk and when they return, so 

would have been counted twice but only approached for interview once.



 

Table 3: Summary of tally counts by survey location and weekday/weekend.  The ‘people’ column is a headcount of all people seen, including minors and 

those on bicycles.  In addition, the ‘minors’ and ‘bicycles’ columns were not exclusive counts.  These counts are a summary of all people seen, regardless 

of which direction they were going in.  Therefore, it is an indication of overall ‘busyness’ of each location, rather than people specifically going towards 

the sea.  Tallies for the Hayling Billy Trail and Newtown survey points have been adjusted to avoid double-counting, as they were located at path 

crossroads where the surveyor counted people by the direction from which they approached and also by the direction they were heading in.  The three 

highest counts in each column are highlighted in red. 

1. Calshot 41 66 29 4 0 75 199 34 45 1 116 265 63 49 1 13 

2. Eling 32 44 28 1 0 41 76 44 13 0 73 120 72 14 0 25 

3. Weston Shore 68 92 42 3 13 122 222 59 28 13 190 314 101 31 26 19 

4. Hook-with-Warsash 44 44 48 2 0 69 107 62 9 1 113 151 110 11 1 32 

5. Salterns Quay 72 86 88 2 1 54 82 49 14 5 126 168 137 16 6 37 

6. Hilsea 352 419 139 33 147 473 1,196 204 105 133 825 1,615 343 138 280 41 

7. Langstone 24 28 18 1 0 29 40 29 0 1 53 68 47 1 1 20 

8. Hayling Billy Trail 37 43 32 0 6 141 227 63 21 51 178 270 95 21 57 36 

9. West Itchenor 31 37 30 3 0 66 155 53 28 1 97 192 83 31 1 26 

10. Newtown 26 45 11 1 3 9 18 5 3 0 35 63 16 4 3 18 

Total 727 904 465 50 170 1,079 2,322 602 266 206 1,806 3,226 1,067 316 376 267 

 

 

 

 



 

 



 

 

 A total of 267 interviews were completed.  Each interview took between 7 

and 17 minutes, with a median length of 12 minutes.  This time includes 

completion of the final two questions, which the surveyor completed after 

the interviewee had left.   

 Overall, 430 groups (either as lone individuals or parties of more than one) 

were intercepted.  These included the 267 groups who were interviewed, an 

additional 136 groups who declined to take part, 10 who could not be 

interviewed due to language issues and 17 who were approached but had 

already been interviewed.  Reasons given for refusing to take part were 

varied, but included: not enough time, too cold/too wet, on their way to 

work, unable to stop due to their dog, and runners/cyclists who did not want 

to stop.  At both Weston Shore and Calshot, the surveyor noted that several 

people were sitting in their cars, enjoying the views but not getting out, so 

were not able to be interviewed. 

 More interviews were completed at weekends (60%) compared to weekdays 

(40%).  The only location where this was reversed was at Newtown on the 

Isle of Wight (see Table 4). 

Table 4: Number (%) of interviews by day type and survey location, with the highest figure in each 

row highlighted in red 

1. Calshot 3 (23) 10 (77) 13 (100) 

2. Eling 7 (28) 18 (72) 25 (100) 

3. Weston Shore 9 (47) 10 (53) 19 (100) 

4. Hook-with-Warsash 15 (47) 17 (53) 32 (100) 

5. Salterns Quay 17 (46) 20 (54) 37 (100) 

6. Hilsea 17 (41) 24 (59) 41 (100) 

7. Langstone 7 (35) 13 (65) 20 (100) 

8. Hayling Billy Trail 12 (33) 24 (67) 36 (100) 

9. West Itchenor 11 (42) 15 (58) 26 (100) 

10. Newtown 10 (56) 8 (44) 18 (100) 

Total 108 (40) 159 (60) 267 (100) 



 

 51% of interviewees were identified as female (by the surveyor) and 49% 

male.  The average (mean) group size of interviewees was 1.6 people with 0.8 

dogs per group.  Only 19 groups (7%) included one or more minors.  Group 

sizes were slightly larger at weekends, with an average of 1.8 people per 

interviewed group, compared to 1.4 people per interviewed group on 

weekdays.   

 Calshot tended to have the largest group sizes, with an average of 2.6 people 

per interviewed group.  The location with the highest proportion of dogs was 

Salterns Quay, with an average of 1.2 dogs per interviewed group.  Across all 

locations, approximately 65% of dogs were observed off lead at the time of 

the interview. 

 Almost all (96%) of interviews were locals on a day trip or short visit from 

home.  Only two interviewees were staying with friends or family, whilst nine 

were on holiday.  Only four survey locations recorded interviews with 

holidaymakers: Calshot (15% of interviewees), Newtown (11%), Hayling Billy 

Trail (8%) and West Itchenor (8%). 

 Holidaymakers were staying in a mix of accommodation types, including 

second homes, self-catering accommodation, campervans/caravans, B&Bs 

and hotels/motels. 

 Overall, the majority of interviewees across all survey locations were either 

dog walking (163 interviewees, 61%) or walking without a dog (67 

interviewees, 25%).  Bird/wildlife watching was the main activity of 14 

interviewees (5%).  Fewer than 5% of interviewees identified the following as 

their main activity: enjoying the scenery, beach activity, cycling/mountain 

biking, photography, fishing, family outing, jogging/power walking and 

meeting with friends. 

 Other activities that didn’t fall into one of the pre-determined categories 

were: metal detecting, collecting seaweed for the garden, visiting a café, 

research for a painting and conservation volunteering (scrub bashing and 

litter picking with Friends of Langstone Harbour).  These were given by one 

interviewee each.   

 



 

 Responses varied greatly by survey location, as shown in Table 5 and Map 3.  

Despite dog walking being the most frequently recorded activity overall, the 

proportion of interviewees carrying out the activity ranged from 22% to 89% 

across the survey locations.  At Calshot and Hilsea, the most commonly 

recorded activity was walking (given by 31% and 46% of interviewees 

respectively) and at Newtown the most commonly recorded activity was 

bird/wildlife watching (6 interviewees, 33%). 

 It is worth noting, that some visitors such as runners and cyclists are difficult 

to interview as they typically do not have time to stop, or are reluctant to do 

so.  Only 3 interviewees (1%) gave their main activity as ‘cycling/mountain 

biking’, even though 12% of people in the tally counts (Table 3) were on 

bicycles.  Likewise, only one interviewee gave their main activity as 

‘running/jogging’, however surveyors noted that several runners were seen.



 

Table 5: Number (%) of interviews by activity type and survey location, with the highest figure in each row highlighted in red.  Activities only given by 

one interviewee are grouped in the ‘Other’ column 

1. Calshot 3 (23) 4 (31) 0 (0) 0 (0) 3 (23) 0 (0) 1 (8) 1 (8) 1 (8) 13 (100) 

2. Eling 18 (72) 4 (16) 3 (12) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 25 (100) 

3. Weston Shore 12 (63) 6 (32) 1 (5) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 19 (100) 

4. Hook-with-

Warsash 
25 (78) 4 (13) 0 (0) 2 (6) 0 (0) 1 (3) 0 (0) 0 (0) 0 (0) 32 (100) 

5. Salterns Quay 33 (89) 4 (11) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 37 (100) 

6. Hilsea 18 (44) 19 (46) 1 (2) 0 (0) 0 (0) 2 (5) 0 (0) 0 (0) 1 (2) 41 (100) 

7. Langstone 8 (40) 6 (30) 0 (0) 3 (15) 0 (0) 0 (0) 0 (0) 0 (0) 3 (15) 20 (100) 

8. Hayling Billy Trail 26 (72) 7 (19) 2 (6) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 36 (100) 

9. West Itchenor 16 (62) 8 (31) 1 (4) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (4) 26 (100) 

10. Newtown 4 (22) 5 (28) 6 (33) 0 (0) 0 (0) 0 (0) 1 (6) 1 (6) 1 (6) 18 (100) 

Total 163 (61) 67 (25) 14 (5) 5 (2) 3 (1) 3 (1) 2 (1) 2 (1) 8 (3) 267 (100) 

 

 



 



 

Visit duration (Q4) 

 Time spent on site was categorised using pre-defined classes, with the most 

common one being ‘between 30 minutes and 1 hour’ (given by 151 

interviewees, 57%).  See Table 6 for a breakdown by activity, although note 

that the sample size is small for some activities. 

 Estimating a single approximate value in minutes3 for each category enabled 

us to calculate an approximate average visit duration.  This technique is 

simplistic and resulting values are considered very approximate, however it 

serves well to allow comparison of a single value and provide a ranking to 

the sites.  Using this technique, the average visit length of interviewees was 

approximately 60 minutes.   

Table 6: Number (%) of interviews by activity and visit duration, with the highest figure in each row 

highlighted in red.  Activities are sorted by the number of interviewees in descending order. 

Dog walking 18 (11) 105 (64) 37 (23) 2 (1) 1 (1) 0 (0) 163 (100) 

Walking 11 (16) 33 (49) 18 (27) 4 (6) 0 (0) 1 (1) 67 (100) 

Bird/wildlife 

watching 
1 (7) 6 (43) 4 (29) 2 (14) 0 (0) 1 (7) 14 (100) 

Enjoying the 

scenery 
2 (40) 1 (20) 2 (40) 0 (0) 0 (0) 0 (0) 5 (100) 

Beach activity 0 (0) 1 (33) 2 (67) 0 (0) 0 (0) 0 (0) 3 (100) 

Cycling/mountain 

biking 
0 (0) 1 (33) 1 (33) 1 (33) 0 (0) 0 (0) 3 (100) 

Photography 0 (0) 2 (100) 0 (0) 0 (0) 0 (0) 0 (0) 2 (100) 

Fishing 0 (0) 0 (0) 1 (50) 0 (0) 1 (50) 0 (0) 2 (100) 

Other 1 (13) 2 (25) 4 (50) 0 (0) 1 (13) 0 (0) 8 (100) 

Total 33 (12) 151 (57) 69 (26) 9 (3) 3 (1) 2 (1) 267 (100) 

 

 

 

3 Approximate midpoints for each category used to estimate average visit durations:  

Less than 30 minutes: 20 minutes; 30 minutes to 1 hour: 45 minutes; 1-2 hours: 90 minutes; 2-3 

hours: 150 minutes; 3-4 hours: 210 minutes; 4 hours+: 270 minutes. 



 

 Examining the responses by survey location (Figure 1) shows some variation 

between locations, with Eling generally having the shortest visits (an average 

length of 40 minutes with 96% of interviewees spending no more than 1 

hour there).  Hilsea had the longest average visit duration at 75 minutes. 

 

Figure 1: Summary of visit duration by survey location with the estimated average visit length in 

minutes and number of interviewees (n) 

Frequency of visits (Q5) 

 The frequency with which interviewees visit the location they were 

interviewed at was also recorded using set categories.  The most frequently 

recorded category was “1-3 times a week” given by 24% of interviewees 

across all locations (63 interviewees), followed closely by “daily” (including 

more frequently than once a day) given by 23% of interviewees (61).  

Amongst dog walkers, 49% of them said they typically visit either every day 

or most days (Table 7). 

 



 

 The location with the most regular visitors was Salterns Quay (see Figure 2) 

where over half of the interviewees stated that they visited daily (51%).  

Conversely, at Calshot 77% of interviewees said they only visited once a 

month or less. 

Table 7: Number (%) of interviews by activity and visit frequency, with the highest figure in each row 

highlighted in red 

Dog walking 55 (34) 25 (15) 40 (25) 11 (7) 12 (7) 13 (8) 7 (4) 163 (100) 

Walking 4 (6) 8 (12) 16 (24) 4 (6) 10 (15) 16 (24) 9 (13) 67 (100) 

Bird/wildlife 

watching 
0 (0) 1 (7) 3 (21) 4 (29) 1 (7) 0 (0) 5 (36) 14 (100) 

Enjoying the 

scenery 
1 (20) 1 (20) 1 (20) 1 (20) 0 (0) 1 (20) 0 (0) 5 (100) 

Beach activity 0 (0) 0 (0) 0 (0) 0 (0) 1 (33) 2 (67) 0 (0) 3 (100) 

Cycling/ 

mountain biking 
0 (0) 0 (0) 1 (33) 1 (33) 1 (33) 0 (0) 0 (0) 3 (100) 

Photography 0 (0) 0 (0) 0 (0) 1 (50) 0 (0) 0 (0) 1 (50) 2 (100) 

Fishing 0 (0) 0 (0) 0 (0) 2 (100) 0 (0) 0 (0) 0 (0) 2 (100) 

Other 1 (13) 0 (0) 2 (25) 0 (0) 2 (25) 1 (13) 2 (25) 8 (100) 

Total 61 (23) 35 (13) 63 (24) 24 (9) 27 (10) 33 (12) 24 (9) 267 (100) 

 

 Using a similar technique to the visit duration we assigned a single 

approximate number of visits per year for each category4.  This approach is 

not considered robust, and is highly approximate, but it does serve to give a 

single averaged estimate.  Overall, the estimated average visit frequency was 

around 130 visits per year, equivalent to 2 or 3 visits per week.   

 

 

 

4 Estimated visits per year for each category: 

Daily: 350 visits per year; Most days: 200 visits per year; 1 to 3 times a week: 110 visits per year; 2 

to 3 times a month: 27.5 visits per year; Once a month: 10.5 visits per year; Less than once a 

month: 2.5 visits per year; First visit or Other: 1 visit per year. 



 

 

Figure 2: Summary of visit frequency by survey location, with the estimated average number of 

visits per year and number of interviews (n) 

 

Time of day (Q6) 

 When asked about whether they tended to visit at a specific time of day, a 

third of interviewees (89, 33%) said they didn’t have a regular pattern and the 

times of their visits varied.  Of those who expressed a preference, the most 

popular answer was early morning, given by 59 interviewees (22%).  Answers 

did vary slightly by survey location, with over 60% of interviewees at 

Langstone and Newtown saying that the time they visited varies, whereas at 

Hook-with-Warsash there was a tendency for early morning and late 

afternoon visits (see Table 8). 

 

 

 



 

Table 8: Number (%) of interviewees by survey location and the time(s) they typically visit.  Multiple 

answers were possible for this question, so percentages are calculated from the number of 

interviewees rather than the number of responses.  The highest figure in each row is highlighted in 

red. 

1. Calshot 0 (0) 2 (15) 4 (31) 0 (0) 1 (8) 5 (38) 1 (8) 13 (100) 

2. Eling 7 (28) 5 (20) 1 (4) 5 (20) 2 (8) 8 (32) 4 (16) 25 (100) 

3. Weston Shore 5 (26) 6 (32) 0 (0) 5 (26) 2 (11) 5 (26) 0 (0) 19 (100) 

4. Hook-with-

Warsash 
9 (28) 7 (22) 5 (16) 10 (31) 7 (22) 4 (13) 1 (3) 32 (100) 

5. Salterns Quay 9 (24) 7 (19) 6 (16) 7 (19) 9 (24) 12 (32) 1 (3) 37 (100) 

6. Hilsea 13 (32) 10 (24) 7 (17) 7 (17) 6 (15) 9 (22) 4 (10) 41 (100) 

7. Langstone 1 (5) 2 (10) 3 (15) 0 (0) 2 (10) 13 (65) 0 (0) 20 (100) 

8. Hayling Billy 

Trail 
8 (22) 6 (17) 0 (0) 4 (11) 5 (14) 14 (39) 6 (17) 36 (100) 

9. West Itchenor 3 (12) 6 (23) 2 (8) 4 (15) 0 (0) 8 (31) 5 (19) 26 (100) 

10. Newtown 4 (22) 0 (0) 0 (0) 1 (6) 2 (11) 11 (61) 2 (11) 18 (100) 

Total 59 (22) 51 (19) 28 (10) 43 (16) 36 (13) 89 (33) 24 (9) 267 (100) 

 

Time of year (Q7) 

 When asked how their visit pattern varies across the seasons, interviewees at 

all survey locations expressed a preference for visiting equally all year round 

(191 interviewees in total, 72%; see Table 9).  At Hook-with-Warsash, 

interviewees were mostly likely to visit all year round, with 91% giving this 

answer.  Interviewees at Calshot were least likely to visit all year round (54%), 

with other preferences given as winter (38%), autumn (23%) and spring 

(15%).   

 

 

 

 

 



 

Table 9: Number (%) of interviewees by survey location and the season(s) that they typically visit.  

Multiple answers were possible for this question, so percentages are calculated from the number of 

interviewees rather than the number of responses.  The highest figure in each row is highlighted in 

red. 

1. Calshot 2 (15) 0 (0) 3 (23) 5 (38) 7 (54) 0 (0) 1 (8) 13 (100) 

2. Eling 1 (4) 3 (12) 1 (4) 1 (4) 17 (68) 0 (0) 4 (16) 25 (100) 

3. Weston Shore 2 (11) 2 (11) 2 (11) 2 (11) 13 (68) 1 (5) 0 (0) 19 (100) 

4. Hook-with-Warsash 2 (6) 2 (6) 0 (0) 0 (0) 29 (91) 0 (0) 1 (3) 32 (100) 

5. Salterns Quay 2 (5) 9 (24) 0 (0) 0 (0) 26 (70) 1 (3) 1 (3) 37 (100) 

6. Hilsea 0 (0) 3 (7) 1 (2) 1 (2) 33 (80) 0 (0) 4 (10) 41 (100) 

7. Langstone 1 (5) 6 (30) 1 (5) 0 (0) 12 (60) 1 (5) 0 (0) 20 (100) 

8. Hayling Billy Trail 2 (6) 5 (14) 2 (6) 2 (6) 25 (69) 0 (0) 6 (17) 36 (100) 

9. West Itchenor 1 (4) 2 (8) 3 (12) 4 (15) 17 (65) 0 (0) 4 (15) 26 (100) 

10. Newtown 1 (6) 2 (11) 1 (6) 2 (11) 12 (67) 0 (0) 2 (11) 18 (100) 

Total 14 (5) 34 (13) 14 (5) 17 (6) 191 (72) 3 (1) 23 (9) 267 (100) 

 

 Across all survey locations there was a fairly even split between interviewees 

arriving by car/van and those arriving on foot (55% and 43% respectively).  

Only 4 interviewees (1%) came by bicycle.  However, patterns varied across 

survey locations with, for example, 92% of interviewees at Calshot arriving by 

car/van compared to 84% of interviewees at Salterns Quay arriving on foot 

(see Table 10). 

 

 

 

 

 



 

Table 10: Number (%) of interviewees by mode of transport and survey location.  The highest figure 

in each row is highlighted in red. 

1. Calshot 12 (92) 1 (8) 0 (0) 13 (100) 

2. Eling 14 (56) 11 (44) 0 (0) 25 (100) 

3. Weston Shore 17 (89) 2 (11) 0 (0) 19 (100) 

4. Hook-with-Warsash 21 (66) 10 (31) 1 (3) 32 (100) 

5. Salterns Quay 6 (16) 31 (84) 0 (0) 37 (100) 

6. Hilsea 15 (37) 23 (56) 3 (7) 41 (100) 

7. Langstone 15 (75) 5 (25) 0 (0) 20 (100) 

8. Hayling Billy Trail 16 (44) 20 (56) 0 (0) 36 (100) 

9. West Itchenor 18 (69) 8 (31) 0 (0) 26 (100) 

10. Newtown 14 (78) 4 (22) 0 (0) 18 (100) 

Total 148 (55) 115 (43) 4 (1) 267 (100) 

 

 Of the 148 interviewees who arrived by car/van, 57% parked in a free car 

park, 18% in a charging car park, 20% used roadside parking and 5% parked 

in a layby.  These figures were very different depending on survey location, 

as shown in Figure 3.  Many sites presented a mix of parking locations, with 

only Calshot, Weston Shore and Hilsea of all one parking type.  We do not 

know which specific car parks were used by interviewees, however details of 

ones within 25m of interviewee route start/end points are shown in Table 11.  

This does not include any on-street parking or laybys. 

 



 

 

Figure 3: Number (%) of interviewees using each type of parking location.  n= number of 

interviewees who arrived by car/van. 

 

Table 11: Formal public car parks within 25m of interviewee route start/end points. 

1. Calshot Calshot Yes 

2. Eling Eling Cemetery No 

3. Weston Shore Weston Parade  No 

4. Hook-with-Warsash Warsash Road No 

5. Salterns Quay   

6. Hilsea 
Mountbatten Centre 

Hilsea Lido 

No 

No 

7. Langstone Southmoor Lane Part 

8. Hayling Billy Trail 

Hayling Billy Line at North Hayling Halt 

Victoria Road 

Station Road 

No 

No 

No 

9. West Itchenor Itchenor (Chichester Harbour Conservancy) Yes 

10. Newtown Newtown (National Trust) 
Yes, although free 

to members 



 

 

 Routes were mapped for 265 interviewees.  This number excludes two 

people at Langstone who were interviewed but did not leave the car park as 

they were just enjoying the view.  The mapped routes across all sites are 

shown in Map 4, with more detailed maps for each survey location included 

in Appendix 2. 

 Route lengths across all survey locations ranged from 210m to 27.9km, with 

a median length of 2.2km and mean length of 3.2 ± 0.2km. 

 At Calshot, Eling, Salterns Quay, Langstone and Newtown, most interviewees 

had fairly short routes (median length < 2km) (see Figure 4).  Hayling Billy 

Trail, on Hayling Island, had the largest median route length (at 5.0km). 

 Across all locations, dog walkers had a median route length of 2.2km, 

walkers 2.6km and those who were bird/wildlife watching 1.3km, although 

birdwatchers showed a greater variation in the route length (see Figure 5). 

 



 

 

Figure 4: Box plot of route lengths by survey location. 



 

 

Figure 5: Box plot of route lengths by activity.  Activities with fewer than 5 interviewees are grouped 

as 'Other'.



 



 

 68% of interviewees indicated that their route on the day of the interview 

was of typical length.  17% said it was much shorter than their typical route, 

1% said it was much longer and 5% said they were not sure or had no typical 

visit.  8% were visiting for the first time. 

 Interviewees were asked which parts of the shoreline their route included, 

and answers are shown in Table 12.  Across all survey locations, 71% of 

interviewees went on the seawall/prom, 37% went on the beach/shingle, 7% 

accessed the intertidal zone and 3% entered the water.  Eling was the only 

survey location where the majority of interviewees (76%) did not access the 

shoreline at all.  At Hook-with-Warsash, almost all interviewees (94%) went 

onto the beach. 

Table 12: Number (%) of interviewees who accessed different parts of the shoreline, by survey 

location.  Multiple answers were possible, so percentages are shown out of the number of 

interviewees rather than the number of answers.  The highest value in each row is highlighted in 

red. 

1. Calshot 8 (62) 10 (77) 0 (0) 0 (0) 0 (0) 0 (0) 13 (100) 

2. Eling 0 (0) 7 (28) 0 (0) 2 (8) 19 (76) 0 (0) 25 (100) 

3. Weston 

Shore 
11 (58) 11 (58) 0 (0) 0 (0) 3 (16) 0 (0) 19 (100) 

4. Hook-with-

Warsash 
0 (0) 30 (94) 7 (22) 1 (3) 0 (0) 0 (0) 32 (100) 

5. Salterns 

Quay 
37 (100) 3 (8) 3 (8) 0 (0) 0 (0) 0 (0) 37 (100) 

6. Hilsea 41 (100) 2 (5) 1 (2) 0 (0) 0 (0) 0 (0) 41 (100) 

7. Langstone 20 (100) 5 (25) 1 (5) 0 (0) 1 (5) 0 (0) 20 (100) 

8. Hayling 

Billy Trail 
31 (86) 19 (53) 8 (22) 4 (11) 5 (14) 0 (0) 36 (100) 

9. West 

Itchenor 
24 (92) 13 (50) 0 (0) 2 (8) 0 (0) 1 (4) 26 (100) 

10. Newtown 18 (100) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 18 (100) 

Total 190 (71) 100 (37) 20 (7) 9 (3) 28 (10) 1 (0) 267 (100) 

 

 The factor that influenced interviewees’ routes the most was previous 

knowledge of the area (38% of interviewees overall), followed by the weather 

(21% of interviewees).  Nevertheless, there were many other influencing 

factors, and some variation between survey locations, as shown in Table 13.



 

Table 13: Factors that influenced route choice, by survey location.  Multiple answers were possible, so percentages are shown out of the number of 

interviewees rather than the number of answers.  The highest three values in each column are highlighted in red. 

Previous knowledge of area / 

experience 
10 (77) 16 (64) 14 (74) 8 (25) 13 (35) 11 (27) 2 (10) 11 (31) 6 (23) 11 (61) 102 (38) 

Weather 4 (31) 3 (12) 7 (37) 7 (22) 5 (14) 6 (15) 5 (25) 7 (19) 5 (19) 8 (44) 57 (21) 

Avoiding muddy tracks / paths 2 (15) 2 (8) 6 (32) 1 (3) 11 (30) 3 (7) 5 (25) 5 (14) 10 (38) 2 (11) 47 (18) 

Wanting to be near water 3 (23) 11 (44) 2 (11) 5 (16) 2 (5) 3 (7) 5 (25) 0 (0) 0 (0) 1 (6) 32 (12) 

Time 2 (15) 4 (16) 0 (0) 3 (9) 5 (14) 3 (7) 1 (5) 4 (11) 0 (0) 2 (11) 24 (9) 

Activity undertaken 

(e.g. presence of dog) 
3 (23) 2 (8) 1 (5) 5 (16) 5 (14) 3 (7) 2 (10) 0 (0) 0 (0) 0 (0) 21 (8) 

Tide 2 (15) 7 (28) 1 (5) 2 (6) 0 (0) 0 (0) 2 (10) 0 (0) 0 (0) 3 (17) 17 (6) 

Followed a marked trail 0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 12 (29) 0 (0) 1 (3) 0 (0) 1 (6) 15 (6) 

Wildlife 0 (0) 3 (12) 2 (11) 0 (0) 1 (3) 0 (0) 2 (10) 1 (3) 1 (4) 3 (17) 13 (5) 

Viewpoint / headland / feature 3 (23) 0 (0) 0 (0) 1 (3) 1 (3) 1 (2) 0 (0) 0 (0) 3 (12) 1 (6) 10 (4) 

Other users (avoiding crowds etc) 1 (8) 0 (0) 0 (0) 3 (9) 0 (0) 0 (0) 0 (0) 2 (6) 2 (8) 0 (0) 8 (3) 

Group members 

(e.g. kids, less able) 
0 (0) 0 (0) 0 (0) 0 (0) 2 (5) 0 (0) 0 (0) 2 (6) 1 (4) 0 (0) 5 (2) 

Interpretation / leaflets / 

promotion 
0 (0) 2 (8) 0 (0) 0 (0) 0 (0) 0 (0) 1 (5) 1 (3) 0 (0) 1 (6) 5 (2) 

Café 2 (15) 0 (0) 1 (5) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (4) 0 (0) 4 (1) 

Other 0 (0) 4 (16) 4 (21) 8 (25) 8 (22) 16 (39) 6 (30) 8 (22) 5 (19) 2 (11) 61 (23) 

Total interviewees 13 (100) 25 (100) 19 (100) 32 (100) 37 (100) 41 (100) 20 (100) 36 (100) 26 (100) 18 (100) 267 (100) 



 

 Interviewees were asked to list their reason(s) for choosing to visit the 

interview location, and then asked to name which one of these was their 

main reason for visiting.  Overall, being ‘close to home’ was the most 

common answer, given by 119 interviewees (45%) across all locations, 

including 75 interviewees (28%) who gave it as their main reason (see Figure 

6).  The next most common answers were ‘near the coast/water’ (35%) and 

‘for the scenery/variety of views’ (26%). 

 Some of the reasons grouped in the ‘Other’ category included ‘for a 

change/variety’, ‘en route to somewhere else’ and ‘sociable – know the other 

dogs and people here’. 



 

 

Figure 6: Reasons for site choice across all survey locations, as categorised by the surveyor.  Several 

reasons could be given, although only one ‘main’ reason. 

 48% of interviewees across all locations were aware of the development of 

the England Coast Path, with a further 46% unaware and 5% unsure. 

 A follow-up question asked whether the England Coast Path would lead the 

interviewee to exploring new sections of the coast.  Over two thirds (68%) of 

interviewees said it would, 9% said it would not, 21% said it would depend on 

other factors and 2% were unsure. 



 

 Interviewees were asked whether they were aware of any habitats or species 

that might be impacted by recreation.  Overall, a third of interviewees (91 

interviewees, 34%) were not aware of any or could not name any.  However, 

two of these interviewees did go on to mention more general environmental 

concerns regarding plastic, sewage, and pollution from cargo ships and 

cruise liners.  Two interviewees said that they did not think birds are affected 

at all by recreation. 

 Over a quarter of interviewees (69 interviewees, 26%) mentioned wintering 

waterbirds and a fifth (55 interviewees, 21%) were able to name a particular 

species of bird that might be impacted (see Figure 7). 

 Wildlife named within the ‘Other’ responses were deer (11 interviewees), 

foxes (4 interviewees), reptiles (3 interviewees), dormice (2 interviewees), 

grassland invertebrates (2 interviewees) and various other animals (each 

named by 1 interviewee). 

 Eleven interviewees mentioned disturbance being an issue, particularly from 

dogs and paddleboarders.  There were also concerns about littering 

(including disposable BBQs) and bait digging.   

 Figure 8 illustrates the different levels of awareness across the survey 

locations.  77% of interviewees at Calshot were unaware of any habitats or 

species vulnerable to the impacts from recreation (lowest awareness), 

whereas 89% of interviewees at Newtown were (highest awareness). 



 

 

Figure 7: Habitats and species vulnerable to impacts from recreation identified by interviewees 

across all survey locations (number and %) in response to Q16. 

 

Figure 8: Percentage of interviewees at each survey location who were not aware of any habitats or 

species that might be affected by recreation 



 

 Overall, approximately a quarter of interviewees, (69 interviewees, 26%) had 

heard of Bird Aware Solent, 19% had seen one of the rangers and 16% had 

spoken to one of the rangers (see Table 14).  Newtown had the highest 

proportion of interviewees who had seen a ranger (44%).  In contrast, at 

Hilsea only 5% of interviewees had seen a ranger. 

 Interviewees weren’t asked for any more details regarding their contact with 

the rangers.  Additional comments from some interviewees however 

indicated that they had been given a leaflet (5 interviewees), had looked 

through a telescope or binoculars (2 interviewees) or participated in a survey 

(2 interviewees).  At Newtown, 4 interviewees had spoken to a National Trust 

warden or volunteer. One interviewee at Eling said they had seen rangers at 

Lepe Country Park talk about coastal birds and winter disturbance. 

 

Table 14: Number (%) of interviewees who answered ‘Yes’ to Q17, Q18 or Q19 regarding awareness of 

or interactions with Bird Aware Solent, by survey location.  The lowest three values in each column 

are highlighted in red. 

1. Calshot 4 (31) 4 (31) 3 (23) 13 (100) 

2. Eling 9 (36) 7 (28) 7 (28) 25 (100) 

3. Weston Shore 5 (26) 3 (16) 3 (16) 19 (100) 

4. Hook-with-Warsash 14 (44) 9 (28) 7 (22) 32 (100) 

5. Salterns Quay 14 (38) 8 (22) 6 (16) 37 (100) 

6. Hilsea 7 (17) 2 (5) 2 (5) 41 (100) 

7. Langstone 2 (10) 2 (10) 2 (10) 20 (100) 

8. Hayling Billy Trail 3 (8) 7 (19) 4 (11) 36 (100) 

9. West Itchenor 3 (12) 2 (8) 2 (8) 26 (100) 

10. Newtown 8 (44) 8 (44) 8 (44) 18 (100) 

Total 69 (26) 52 (19) 44 (16) 267 (100) 

 

 

 



 

 Interviewees’ awareness of habitats or species vulnerable to the impacts of 

recreation was slightly higher amongst those who had spoken to a ranger 

(77%) compared to those who hadn’t spoken to a ranger (64%), see Table 15 

and Figure 9. 

Table 15: Number (% of column) of interviewees by their awareness of habitats or species 

vulnerable to recreation (Q16) and whether or not they had spoken to a Bird Aware Solent ranger 

(Q19). 

Named at least one habitat/species 34 (77) 142 (64) 176 (66) 

No/none/can’t name any 10 (23) 81 (36) 91 (34) 

Total 44 (100) 223 (100) 267 (100) 

 

 

Figure 9: Stacked bar chart showing the percentage of interviewees by their awareness of 

vulnerable habitats or species and whether or not they had spoken to a ranger, by location. 

 



 

 Overall, 45% of interviewees made suggestions on ways in which access 

could be improved.  This percentage varied by site, from only 23% at Calshot 

to 59% at Salterns Quay (see Table 16).  Responses were grouped into 

categories by the surveyor.  The most popular suggestion was better paths 

(42 interviewees, 16%), followed by more bins/less litter (15 interviewees, 

6%). 

 Answers in the ‘Other’ category were extremely varied and are listed in 

Appendix 3 by survey location.  Some of the themes identified were: muddy 

paths, improving access for disabled and elderly visitors, and conflicts 

between different user groups, e.g. walkers and cyclists.



 

Table 16: Number (%) of interviewees who would like to see changes in access, by survey location.  Options were not shown to interviewees, but grouped 

into categories by the surveyor.  The highest value in each column (excluding ‘no change’) is highlighted in red. 

Better / surfaced paths 0 (0) 0 (0) 1 (5) 4 (13) 16 (43) 0 (0) 5 (25) 10 (28) 4 (15) 2 (11) 42 (16) 

More bins / less litter 0 (0) 2 (8) 2 (11) 2 (6) 1 (3) 3 (7) 1 (5) 2 (6) 0 (0) 2 (11) 15 (6) 

Separate paths for cyclists/walkers 0 (0) 0 (0) 2 (11) 1 (3) 0 (0) 5 (12) 0 (0) 3 (8) 2 (8) 0 (0) 13 (5) 

More dog poo bins 0 (0) 0 (0) 0 (0) 3 (9) 3 (8) 0 (0) 0 (0) 4 (11) 0 (0) 0 (0) 10 (4) 

Better parking 0 (0) 0 (0) 2 (11) 0 (0) 0 (0) 0 (0) 1 (5) 1 (3) 1 (4) 0 (0) 5 (2) 

Less parking charges 2 (15) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 2 (10) 0 (0) 0 (0) 1 (6) 5 (2) 

More natural / wild 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 1 (5) 2 (6) 0 (0) 1 (6) 5 (2) 

Café 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 3 (7) 1 (5) 0 (0) 0 (0) 0 (0) 4 (1) 

Controls on dogs and dog fouling 0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 1 (2) 1 (5) 0 (0) 0 (0) 1 (6) 4 (1) 

More facilities 0 (0) 1 (4) 1 (5) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 1 (6) 4 (1) 

Better access 0 (0) 1 (4) 0 (0) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 1 (6) 3 (1) 

Improvements to habitats/scenery 1 (8) 0 (0) 0 (0) 0 (0) 2 (5) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 3 (1) 

More paths 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 1 (0) 

Toilets 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 0 (0) 1 (0) 

Other 0 (0) 6 (24) 3 (16) 4 (13) 5 (14) 9 (22) 2 (10) 6 (17) 5 (19) 2 (11) 42 (16) 

No changes suggested 10 (77) 17 (68) 11 (58) 20 (63) 15 (41) 21 (51) 9 (45) 17 (47) 15 (58) 11 (61) 146 (55) 

Total interviewees 13 (100) 25 (100) 19 (100) 32 (100) 37 (100) 41 (100) 20 (100) 36 (100) 26 (100) 18 (100) 267 (100) 



 

 Overall, 108 interviewees (40%) indicated that at least 75% of their weekly 

visits for their chosen activity take place at the location at which they were 

interviewed, including 25 interviewees (9%) who said that all of their visits 

took place at that location.  At Salterns Quay, Weston Shore and Hilsea, 

visitors were particularly loyal, with over 55% answering that either all, or at 

least 75%, of their visits take place there (see Table 17).  At West Itchenor 

interviewees were most likely to visit other sites more frequently, with 46% 

of interviewees making less than 25% of their weekly visits there. 

Table 17: Number (%) of interviewees and proportion of their visits typically undertaken at the 

location where they were interviewed.  The highest value in each row is highlighted red. 

1. Calshot 1 (8) 0 (0) 5 (38) 3 (23) 3 (23) 1 (8) 13 (100) 

2. Eling 1 (4) 9 (36) 5 (20) 2 (8) 7 (28) 1 (4) 25 (100) 

3. Weston Shore 2 (11) 9 (47) 4 (21) 2 (11) 2 (11) 0 (0) 19 (100) 

4. Hook-with-

Warsash 
2 (6) 13 (41) 3 (9) 4 (13) 8 (25) 2 (6) 32 (100) 

5. Salterns Quay 4 (11) 19 (51) 6 (16) 5 (14) 2 (5) 1 (3) 37 (100) 

6. Hilsea 6 (15) 17 (41) 3 (7) 2 (5) 8 (20) 5 (12) 41 (100) 

7. Langstone 2 (10) 5 (25) 2 (10) 4 (20) 4 (20) 3 (15) 20 (100) 

8. Hayling Billy Trail 4 (11) 7 (19) 3 (8) 9 (25) 7 (19) 6 (17) 36 (100) 

9. West Itchenor 1 (4) 2 (8) 1 (4) 5 (19) 12 (46) 5 (19) 26 (100) 

10. Newtown 2 (11) 2 (11) 4 (22) 4 (22) 3 (17) 3 (17) 18 (100) 

Total 25 (9) 83 (31) 36 (13) 40 (15) 56 (21) 27 (10) 267 (100) 

 

 Across all interview locations, 82% of interviewees named another site that 

they would have visited instead, had they not been able to visit the interview 

location on the day of the survey, with only 5% indicating that they wouldn’t 

have visited anywhere else (see Table 18).   



 

Table 18: Number (%) of interviewees and whether they would visit another site if they couldn’t visit 

the one they were visiting.  The highest value in each row is highlighted red. 

1. Calshot 13 (100) 0 (0) 0 (0) 13 (100) 

2. Eling 19 (76) 1 (4) 5 (20) 25 (100) 

3. Weston Shore 14 (74) 1 (5) 4 (21) 19 (100) 

4. Hook-with-Warsash 23 (72) 3 (9) 6 (19) 32 (100) 

5. Salterns Quay 34 (92) 1 (3) 2 (5) 37 (100) 

6. Hilsea 34 (83) 3 (7) 4 (10) 41 (100) 

7. Langstone 16 (80) 2 (10) 2 (10) 20 (100) 

8. Hayling Billy Trail 32 (89) 0 (0) 4 (11) 36 (100) 

9. West Itchenor 22 (85) 0 (0) 4 (15) 26 (100) 

10. Newtown 12 (67) 2 (11) 4 (22) 18 (100) 

Total 219 (82) 13 (5) 35 (13) 267 (100) 

 

 The list of alternative named sites has been rationalised by correcting 

spellings and grouping names that clearly refer to the same place (for 

example, ‘Bere Forest’ and ‘Forest of Bere’).  If more than one site was named 

by an interviewee, then just the first one was used.  Where answers were 

vague e.g. ‘local streets’ or ‘field near home’, then these have been classed as 

‘general/unspecified’. 

 The top ten named sites in response to Q22 were: 

• Hayling Beach/Seafront (19 interviewees) 

• Southsea/Southsea Seafront (11 interviewees) 

• Royal Victoria Country Park (9 interviewees) 

• Lepe Country Park (8 interviewees) 

• West Wittering (8 interviewees) 

• Warsash Common (7 interviewees) 

• Bath Road Recreation Ground (6 interviewees) 

• Chilling (5 interviewees) 

• Deerleap, New Forest (5 interviewees) 

• East Head (5 interviewees) 

• Hayling Island (5 interviewees) 

 



 

 The most commonly identified alternative site(s) at each survey location 

were: 

• Calshot: Lepe Country Park (5 interviewees) 

• Eling: Deerleap and Testwood Lakes (4 interviewees each) 

• Weston Shore: Royal Victoria Country Park (9 interviewees) 

• Hook-with-Warsash: Warsash Common (7 interviewees) 

• Salterns Quay: Bath Lane Recreation Ground (6 interviewees) 

• Hilsea: Southsea/Southsea Seafront (10 interviewees) 

• Langstone: Farlington Marshes, Hayling Beach/Seafront, and 

Stansted Park (2 interviewees each) 

• Hayling Billy Trail: Hayling Beach/Seafront (15 interviewees) 

• West Itchenor: West Wittering (8 interviewees) 

• Newtown: Parkhurst Forest and Yarmouth (3 interviewees each) 

 Interviewees were then asked to name up to three other locations that they 

also visit for the same activity they were doing when interviewed.  Again, a 

wide range of sites were named, with many only named by single 

interviewees.  The combined answers from Q22 (which site would they visit if 

they could not visit the interview location) and Q23-25 (up to three other 

locations they visited most often for the same activity as that they were 

carrying out on the day of the interview) are summarised in Table 19 and 

Figure 10.   

 Overall, the site mentioned the most was Hayling beach/seafront (25 

interviewees), followed by Southsea (19 interviewees) and Portchester (17 

interviewees).  The New Forest (as a whole) was named by 12 interviewees, 

although many other interviewees mentioned specific locations within the 

New Forest, such as Deerleap or Bolton’s Bench.  

 

 

 

 

  



 

Table 19: Combined answers to Q22 (which site would they visit if they couldn’t visit this one) and 

Q23-25 (up to 3 other sites that they visit most often for the same activity), by survey location.  Only 

sites named by at least 6 interviewees have been included since there were over 200 named sites. 

Hayling Beach/Seafront    1  2 3 19   25 

General/unspecified    2 6 2 4 3 2 1 20 

Southsea/Southsea Seafront 1     16 2    19 

Portchester/Portchester Castle     8 8  1   17 

Lepe Country Park 8 4 4        16 

Royal Victoria Country Park  1 13 2       16 

Emsworth      5 4 4 1  14 

Chilling    11 3      14 

Titchfield Haven/canal path   2 7 2 1   1  13 

Lee-on-Solent   1  11 1     13 

New Forest  7 3 2       12 

West Wittering       1  11  12 

Queen Elizabeth Country Park   1 2 1 4 1 2 1  12 

Forest of Bere/Hundred Acres     7 1 2 1   11 

Deerleap, New Forest 1 10         11 

Hayling Island 1     6 2 1   10 

Warsash Common    10       10 

Testwood Lakes 1 8         9 

Hill Head    1 8      9 

Bath Lane Recreation Ground     9      9 

Northney       1 7   8 

Fort Fareham     8      8 

River Hamble CP / Manor Farm 1  3 4       8 

Wickham/Meon Valley Trail    1 6 1     8 

Holly Hill Woodland Park    7 1      8 

Lymington Keyhaven Marshes 5 1       1  7 

Stokes Bay     7      7 

Portsdown Hill    1  3 2    6 

Chichester Harbour       1 3 2  6 

Yarmouth          6 6 

Wicor Recreation Ground     4 2     6 

Hilsea Lines/Foxes Forest      5 1    6 



 

Figure 10: Other sites visited by interviewees (combined answers from Q22-25).  Only sites named at least 3 times are included, and larger font indicates 

more mentions.  Created using www.wordclouds.com.  

http://www.wordclouds.com/


 

 Out of the 267 interviewees, 256 (96%) gave complete, valid, British 

postcodes that could be geocoded and plotted using GIS.  One international 

visitor was from Adelaide, Australia.  Straight-line distances from the 

interviewee’s home postcode to the location where they were interviewed 

ranged from 76m (a visitor living close to the Hilsea survey location) to 

589km (a couple from Edinburgh staying with family on Hayling Island).  

Overall, the mean distance was 9.4km (SE ± 2.6km) and the median distance 

was 2.3km. 

 The distribution of interviewee home postcodes is shown in Map 5 (by visit 

type), Map 6 (by activity), Map 7 (by survey location) and Map 8 (by visit 

frequency).  Map 5 shows all postcodes except the Edinburgh one, and Maps 

6-8 exclude the furthest 9 postcodes so that more detail can be seen in the 

Solent region. 

 Table 20 summarises the linear (Euclidean) distances between interviewees’ 

home postcodes and the survey point for different groups of visitors.  Dog 

walkers were generally quite local, living within a median distance of 1.4km 

compared to the overall median of 2.3km.  Those who had come for a walk 

(without a dog) or for bird/wildlife watching had travelled slightly further, 

with median distances of 3.2km and 9.4km respectively.  Box plots depicting 

the distances travelled by activity type are provided in Figure 11. 

 Examining the data by survey location indicates that interviewees at Calshot 

had generally travelled further than interviewees at other survey locations, 

with a median distance of 15.3km.  At Salterns Quay, interviewees were 

particularly local, with 50% living within 0.4km and 75% living within 0.7km.  

Box plots of distances by survey location are shown in Figure 12. 

 More frequent visitors tended to live closer, with a median distance of 0.5km 

for interviewees who visited their survey location at least daily compared 

with a median distance of 4.8km for those who only visit their survey 

location less than once a month.



 

 



 

 



 

 



 



 

Table 20: Summary statistics for the straight-line distance (km) from visitor home postcode to the 

location where they were interviewed, for those interviewees who gave postcodes which could be 

plotted.  Activities with fewer than 5 interviewees have been grouped into ‘Other’. 

ALL ALL 256 0.1 - 589.1 9.4 ± 2.6 2.3 5.3 

Visit type 

Day trip / short visit 

from home 
246 0.1 - 77.4 4.2 ± 0.4 2.0 4.7 

Staying away from 

home 
8 4.0 - 185.0 86.0 ± 21.0 83.3 125.9 

Staying with friends / 

family 
2 84.0 - 589.0 337.0 ± 252.0 337.0 * 

Activity 

Dog walking 161 0.1 - 589.1 7.2 ± 3.7 1.4 3.5 

Walking 64 0.2 - 185.0 10.1 ± 3.3 3.2 8.1 

Bird / wildlife 

watching 
12 0.5 - 126.5 29.1 ± 12.1 9.4 48.3 

Other 19 1.0 - 124.2 13.7 ± 6.3 5.0 13.7 

Survey location 

1. Calshot 12 4.1 - 124.2 22.7 ± 9.5 15.3 20.6 

2. Eling 25 0.3 - 23.0 4.7 ± 1.3 2.6 4.1 

3. Weston Shore 18 0.6 - 10.4 3.4 ± 0.6 2.9 4.4 

4. Hook-with-Warsash 31 0.3 - 15.3 3.4 ± 0.5 2.9 3.3 

5. Salterns Quay 36 0.1 - 2.1 0.6 ± 0.1 0.4 0.7 

6. Hilsea 38 0.1 - 14.5 2.7 ± 0.5 1.5 2.8 

7. Langstone 19 1.2 - 77.4 8.7 ± 4.0 2.8 7.2 

8. Hayling Billy Trail 34 0.2 - 589.1 25.0 ± 17.6 1.2 3.6 

9. West Itchenor 26 0.5 - 84.3 12.5 ± 4.0 5.0 11.2 

10. Newtown 17 0.4 - 185.0 22.5 ± 11.5 7.9 10.3 

Frequency 

Daily 60 0.1 - 5.7 0.9 ± 0.1 0.5 1.2 

Most days 33 0.1 - 23.6 2.6 ± 0.8 1.1 3.0 

1 to 3 times a week 61 0.1 - 8.9 2.5 ± 0.2 2.3 3.3 

2 to 3 times per 

month 
24 0.6 - 84.3 8.0 ± 3.4 4.1 6.6 

Once a month 26 1.0 - 77.4 9.9 ± 3.0 4.6 10.5 

Less than once a 

month 
29 0.4 - 589.1 27.8 ± 20.2 4.8 9.6 

Other / first time 23 2.1 - 185.0 37.0 ± 10.1 18.8 27.7 

 



 

   

Figure 11: Box plot showing straight-line distances (km) from home postcode to survey location, by 

activity.  Activities with fewer than 5 interviewees are grouped as 'Other'.  Two outliers are not 

shown: 589km (dog walking) and 185km (walking). 



 

 

Figure 12: Box plot showing straight-line distances (km) from home postcode to survey location, by 

survey location.  Two outliers are not shown: 589km (Hayling Bill Trail) and 185km (Newtown). 

 

 The last question in the survey (Q29) gave the interviewee a final opportunity 

to add any further comments or feedback about their visit or access to the 

area.  Over 100 of the interviewees gave feedback and these are included in 

Appendix 4.  

 



 

 

 This survey closely followed the methodology of the previous two visitor 

surveys, at survey locations that had all been used in both previous surveys.  

This consistent approach means that changes in visitor patterns can be 

measured over time and used to inform mitigation techniques at the survey 

locations.  However, it should be noted that each survey is a snapshot taken 

over two days at each site, years apart, and there will be many variables (e.g. 

weather, and changes in access/infrastructure/habitat/events) that could 

also affect visitor numbers and patterns on the survey days. 

 A summary of the key metrics from all three surveys is shown in Table 21.  

Whilst the interview data broadly show a similar pattern across the three 

survey periods, the tally totals from the 2019/20 survey are noticeably much 

higher than for the previous two surveys.  The overall total of 3,226 people in 

the tally count was an increase of 133% on the 2017/18 figure.  To examine 

this in more detail, a breakdown by survey location is shown in Table 22.   

 The tally count of people at Hilsea was 133 in the 2017/18 survey compared 

to 1,615 in the 2019/20 survey, an eleven-fold increase.  In the most recent 

survey, the tally included a group of 200 runners, as mentioned in paragraph 

3.2.  However, a more influencing factor is likely to have been the coastal 

defence improvements which took place at Hilsea between Spring 2017 and 

Autumn 20195.  It was noted in the 2017/18 report that the surveys coincided 

with construction work on the sea wall, and the surveyor recorded that 

fences were up, and some diversions were in place.  Eight of the 

interviewees in the 2019/20 survey said that they had visited out of curiosity 

to see what the new sea wall was like now that it has reopened.  

 Other changes since the 2017/18 surveys appear to be a slight decrease in 

the proportion of dog walkers, less frequent visitors, and visitors from 

further away.  Furthermore, there appear to have been positive changes in 

the awareness of both sensitive habitats/species and of Bird Aware Solent.  

However, comparison with the 2009/10 survey data does not always show 

these same patterns, and therefore highlights the difficulties in a simple 

comparison with the previous survey.  It is only with long term data over 

 

5 Tipner Lake Coastal Defences https://www.escp.org.uk/tipner-lake  

https://www.escp.org.uk/tipner-lake


 

several years that trends can be reported with confidence and it emphasises 

the importance of robust continued monitoring. 

Table 21: Key metrics from the 2019/20, 2017/18 and 2009/10 surveys.  Data from 2009/10 survey 

filtered so as to relate to the same 10 survey points that were used in 2017/18 and 2019/20. 

Total people, from tallies  1,809 1,386 3,226 

Total dogs, from tallies  658 531 1,067 

Total interviews conducted  353 334 267 

% of interviewees on holiday 3 2 3 

% of interviewees dog walking  57 66 61 

% of interviewees walking  33 21 25 

% of interviewees arriving by car  51 45 55 

% of interviewees visiting most days or more frequently  43 47 36 

% of interviewees visiting for an hour or less  47 66 69 

% of interviewees because close to home  53 55 45 

Mean number of people per group  1.7 1.7 1.6 

Mean number of dogs per group  0.8 0.9 0.8 

% dogs off lead (interviewed groups)  85 73 65 

% unaware of habitats or species vulnerable to 

recreation 
n/a 40 33 

% aware of Bird Aware Solent n/a 16 26 

Median distance (km) from home postcode to survey 

location (those on short visit from home only) 
1.7 * 1.6 2.0 

Median route length (km) 2.8 * 2.6 2.2 

* these figures are across all 20 survey locations, not just the 10 locations used in later surveys 

Table 22: Total number of people from the tally counts in the 2019/20, 2017/18 and 2009/10 surveys, 

by survey location. 

1. Calshot 169 222 265 

2. Eling 130 123 120 

3. Weston Shore 255 212 314 

4. Hook-with-Warsash 216 76 151 

5. Salterns Quay 129 93 168 

6. Hilsea 359 133 1,615 

7. Langstone 65 42 68 

8. Hayling Billy Trail 151 275 270 

9. West Itchenor 206 169 192 

10. Newtown 129 41 63 

Total 1,809 1,386 3,226 

 



 

 

 The results from this survey provide a snapshot of winter visitor patterns 

across the Solent and build upon those from previous visitor surveys and 

other monitoring work.  As far as possible, the survey methods were 

consistent with those used in previous surveys, which means we have been 

able to make useful comparisons with previous results, albeit with certain 

limitations. 

 This survey is just one element of the ongoing monitoring programme and 

will, in conjunction with other monitoring and research being carried out, 

help to inform the direction of future public engagement by Bird Aware 

Solent. 

 Adverse weather conditions have the potential to affect survey results and 

can, at times, make it unsafe or indeed impossible to carry out fieldwork.  

This was a challenge both in winter 2019/20, which had a series of powerful 

storms, and also in winter 2017/18 with the ‘Beast from the East’.  Forward 

planning and a flexible approach are required to change survey dates as 

necessary and avoid the worst of the weather. 

 As discussed in paragraph 4.11, it appears that cyclists and runners are likely 

to have been under-sampled in the interviews.  This is a drawback of face-to-

face interviews, but one which is outweighed by other strengths compared 

to alternative survey techniques. 

 Future surveys should aim to replicate the same survey locations and use 

the same method of conducting tally counts.  These ten locations have been 

used in all three visitor surveys and they represent a range of different sites, 

in both urban and rural settings, with a variety of facilities, and attracting a 

range of different user groups, from local dog walkers and commuters to 

holidaymakers. 

 



 

 Individual interview duration has increased slightly since the 2017/18 survey, 

as the current survey incorporated an additional two questions.  We would 

caution against increasing the length of any future survey, as this could put 

off interviewees and also reduce the number of interviews that can be 

completed within the time available. 

 It is important for the surveyor to record any factors they are aware of that 

are outside of our control and may have affected survey results.  These could 

be, for example, events, changes to access, or construction works, that could 

lead to a change in visitor numbers, or routes on site that are not typical.  

This was important at Hilsea, where the surveyor’s notes regarding the 

running event and the newly re-opened path helped with interpretation of 

an otherwise puzzling figure. 

 The results in this report make interesting reading and give an insight of 

what can be achieved with a consistent approach over time.  In particular, 

the results highlight some of the differences between usage at different 

sites, due to their locality, ease of access and appeal to different visitors.  

Regular repeat surveys using the same methodology should continue to 

form a key part of effective monitoring. 
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